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Total Farmers’ Mar ss Canada
in 2009 are estimat . tely

The combined national economic
Impact of Farmers’ Markets in Canada
IS estimated In a range between:

and




Shopping Patterns _.W

Imp tSt dy 20{]9 R pori

92%0 of shoppers state that buying directly

from a local farmer is either extremely or
somewhat important

60 % state that fresh produce Is their number one reason
for visiting




e Customers spent/intend to spend an average of $32.06. Small and medium market
customers spend less and large market customers spend more than average

In-Market
How much have you spent or do you plan to spend at this Farmers' -
How much did you spenfgndq y94dgtend to spend at this S pe n d I n g

Farmers' Market today?

46% Average = $3206

$42.99
30%
32.06 $30.56
2%
$0 $1-20 $21-40 $41-60 $61-80 $81-100 $101+
Spend
1 National Average n=3174 M Small n=1155 M Medium n= 1000 11 Large n=1019

—m- National Average n= 3174
Source: Customer Survey

National Farmers' Market Impact Study 2009 Report 4



Additional Spending in Region

» Most customers plan to spend additional money shopping or eating after their visit to the Farmers’ Market

How much additional shopping or eating are you planning on

doing while in this area of town today?

60%

Average =$18.44

% of customers

How much additional shopping or eating are you planning on doing while
in this area of town today?
18%

% 4%
1% 204

$0 $1-20 $21-40 $41-60 $61-80 $81-100 $101+

& National Average n= 3174

11 National Average n= 3174 M Small n=1155 M Medium n= 1000 I1 Large n=1019

Source: Customer Survey
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In the beglnnmg 4 years ago, | cooler of
meat in a box




8 freezers and 10 animals
processed per month
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Canada | Canada lusione ol the lindings irom a new natienal sudy—
and 3 number every policy maker should know.
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Sasa_toon Farmers Market &
Business Support Centre

Canada R V8 <:aioon

Project Team

g Architectural Mechanical Landscape
‘ Stantec Architectural Ltd. Stantec Consulting Ltd. Stantec Consulting Lid.
[ v Structural Electrical Coniractor
Stantec Stantec Consuiting Ltd. Paley White Engineering Ltd. Dunmac General Contractors Ltd.
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